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Nicotine Pouches are not helping Canadian smokers quit – 
no matter what Big Tobacco and their allies say 

 
Montreal, Ottawa, Edmonton, December 3rd, 2025 – Concerned about intensified lobbying by the 
world’s largest tobacco companies to weaken restrictions on the sale of nicotine pouches, health 
groups are reminding the public and decision-makers that the Canadian experience with these 
products to date suggests stronger, not weaker, controls are required. These products are not 
helping smokers quit, but they are helping tobacco companies recruit new nicotine addicts, 
including thousands of youths.  

“Few Canadian smokers are using pouches in their quit attempts, and those who do appear less 
likely to succeed than those going cold turkey or using conventional stop-smoking treatments,” 
says Les Hagen, Executive Director of Action on Smoking & Health (ASH Canada).  

This conclusion is based on the results of the Canadian Community Health Survey, the largest 
health survey conducted by Statistics Canada. The survey now includes questions on the quit 
methods used by smokers, and asked about the use of nicotine pouches in 2024.  

The results published in the 2024 CCHS Data Dictionary show that of the 2 million Canadian 
smokers who had tried to quit in the previous year, only 117,000 (6%) used pouches, and of these 
the number who reported successfully quitting smoking was too small (under 26 in the CCHS 
sample) to provide a reportable estimate.  

Table taken from the November 14, 2025, blog of Physicians for a Smoke-Free Canada 

https://www23.statcan.gc.ca/imdb/p3Instr.pl?Function=assembleInstr&a=1&&lang=en&Item_Id=1532313
https://www23.statcan.gc.ca/imdb/p3Instr.pl?Function=assembleInstr&a=1&&lang=en&Item_Id=1532313
https://www.smoke-free.ca/2025/CCHS%202024%20Data%20Dictionary%20(rounded%20frequencies).pdf
https://smoke-free-canada.blogspot.com/2025/11/statistics-canada-data-shows-failure.html
https://smoke-free-canada.blogspot.com/2025/11/statistics-canada-data-shows-failure.html
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Although the data provided does not allow for statistical comparison, the estimated proportion of 
failed quit attempts among pouch users was the highest of any quit aid identified in this survey. Of 
the smokers participating in the survey who had tried to quit, almost all (92%) of those who used 
pouches had relapsed by the time they were surveyed. Nicotine pouches were legal for sale during 
that year, and were widely distributed in convenience stores outside Quebec and British Columbia 
until sales were federally restricted to pharmacies in late August 2024.   

“The supposed benefits of nicotine pouches as cessation aids are being exaggerated to pressure 
the federal government into weakening market restrictions,” says Cynthia Callard, Executive 
Director of Physicians for a Smoke-Free Canada.  

Ineffective for smokers, but appealing for youth 

“The survey results underscore how addictive nicotine is,” says Ms. Callard. “No matter the method 
or product used, the vast majority (8 out of 10) of quit attempts fail. This should encourage Health 
Canada to prioritize preventing nicotine addiction by reducing the appeal and availability of nicotine 
for young people.” 

A recent study based on the Compass survey of Quebec high school students observed that 
“nicotine pouches appear to be gaining popularity among Canadian youth” and cautioned that they 
“have considerable potential to follow the same popularity trajectory as e-cigarettes.” Despite their 
limited availability on the Quebec market, students were almost as likely to report using pouches 
(2.6%) as cigarettes (3%) in the last 30 days.  

Meanwhile, Canadian data from the International Tobacco Control (ITC) Youth Tobacco and 
Vaping Survey found that young people are mostly motivated to use nicotine pouches “for fun,” 
“out of curiosity” and for the drug effect. As a way to “quit smoking” was the least invoked reason.  

Source: David Hammond, Canadian data from the 2024 International Tobacco Control (ITC) Youth Tobacco  
and Vaping Survey, “Shifting landscapes: Nicotine products, industry tactics, and emerging trends”,  

presentation, Nov. 6, Canadian Conference on Tobacco and Nicotine, 2025. 

“The promotion of ineffective cessation tools now appears to be an integral part of the tobacco 
industry’s business plan, as it stands to profit both from smoking and the addiction of novel nicotine 

https://smoke-free.ca/2025/CCHS%20Quitting%20methods%202023-2024.pdf
https://smoke-free.ca/2025/CCHS%20Quitting%20methods%202023-2024.pdf
https://www.canada.ca/en/health-canada/news/2024/08/health-canada-introduces-new-measures-to-help-prevent-harms-to-youth-from-nicotine-replacement-therapies.html
https://www.hilltimes.com/story/2025/08/21/one-year-in-canadas-nicotine-pouch-ban-still-defies-public-health-logic/470824/
https://www.hilltimes.com/story/2025/08/21/one-year-in-canadas-nicotine-pouch-ban-still-defies-public-health-logic/470824/
https://www.canada.ca/en/health-canada/news/2024/08/health-canada-introduces-new-measures-to-help-prevent-harms-to-youth-from-nicotine-replacement-therapies.html
https://pubmed.ncbi.nlm.nih.gov/40898003/
https://davidhammond.ca/projects/tobacco-vaping/itc-youth-tobacco-ecig/
https://davidhammond.ca/projects/tobacco-vaping/itc-youth-tobacco-ecig/
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products. Promoting nicotine pouches is no threat to their cigarette sale revenues, which remain as 
high as ever, while these products are gaining popularity among non-smokers, especially youth,” 
adds Flory Doucas, Co-Director and Spokesperson of the Quebec Coalition for Tobacco 
Control. 

Lobbying efforts to bring pouches back into convenience stores   

Tobacco companies have used full-page ads, official and unofficial petitions, opinion pieces and 
legal challenges in their sustained campaign to weaken the 2024 regulations. Led by Canada’s top 
two cigarette manufacturers, Imperial Tobacco Canada (ITC) and Rothmans, Bensen & Hedges 
(RBH), lobbying efforts include front groups with undisclosed funding, such as 
bringbackthepouches.ca and quitclub.com. (See appendix here for examples of pressure 
tactics.)  

Indeed, RBH’s “Unsmoke” campaign has bombarded the Internet, especially news sites, with 
political advertising, exaggerating the role novel nicotine products such as pouches and e-
cigarettes play in getting smokers to quit, eclipsing the impacts they have in addicting new 
generations of Canadians and the inherent risks they carry.  

Members of Parliament siding with Big Tobacco?   

“No one will be surprised by tobacco industry tactics to mislead the public and politicians about 
the health impacts of their products. But it’s alarming to learn that some Members of Parliament 
would believe Big Tobacco’s rhetoric regarding nicotine pouches and call for weaker controls on 
these addictive products”, adds Les Hagen. 

A product endorsement campaign and several petitions were launched by Members of Parliament 
calling for nicotine pouch regulations to be struck down. “At the very least, political support for the 
industry’s propaganda should stop and more should be done to protect kids. The current rules for 
nicotine pouches should be maintained, and regulatory efforts should be ramped up to reduce all 
forms of nicotine use by young people, namely youth vaping, a phenomenon that remains 
widespread due to government inaction on flavours and other marketing practices,” concludes Ms. 
Doucas. 

Several other countries have banned nicotine pouches, recognizing that youth uptake and their 
minimal cessation potential outweigh the population benefits of their legalization. Fortunately, 
despite their continued availability in Canada, the federal rules appear to limit consumption among 
youth compared to jurisdictions with weaker restrictions.  

Link to compilation of industry examples of pressure tactics here: 
https://cqct.qc.ca/Communiques_docs/2025/PRSS_25_12_03_Appendix_ProPouchPressureTactics.pdf 
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CONTACT: 
Cynthia Callard: 613-600-5794 
Flory Doucas: 514-515-6780 
Les Hagen: 780-919-5546 

https://smoke-free-canada.blogspot.com/2022/03/tobacco-taxes-and-pricing-update.html
https://smoke-free-canada.blogspot.com/2022/03/tobacco-taxes-and-pricing-update.html
https://cqct.qc.ca/images/2025/AD_25_11_17_NicotinePolicy_RBH_UNSMOKE_HillTimes.pdf
https://www.ourcommons.ca/petitions/en/Petition/Details?Petition=451-00068
https://restorethenorth.ca/freethezyn/
https://www.gtaweekly.ca/zonnic-ban-canada-retailers-smokers/
https://toronto.citynews.ca/2024/10/05/health-canada-nicotine-pouch-challenge/
https://www.bringpouchesback.ca/
https://www.quit-club.com/
https://cqct.qc.ca/Communiques_docs/2025/PRSS_25_12_03_Appendix_ProPouchPressureTactics.pdf
https://www.conservative.ca/cpc/free-the-zyn/
https://www.noscommunes.ca/petitions/fr/Petition/Details?Petition=451-00068
https://cqct.qc.ca/Communiques_docs/2025/PRSS_25_10_16_FedHealthMin_pressed_to_BanFlavours_Vaping_Calgary_JOINT.pdf
https://www.tobaccofreekids.org/what-we-do/global/nicotine-pouches
https://cqct.qc.ca/Communiques_docs/2025/PRSS_25_12_03_Appendix_ProPouchPressureTactics.pdf
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APPENDIX – EXAMPLES OF PRESSURE TACTICS: 
 

 
Imperial Tobacco : 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
Rothmans, Bensen & Hedges — Unsmoke: (numerous full page ads) 

 
 
 
 
 
 
 
 
 

 

 

 

 

https://cqct.qc.ca/images/2025/AD_25_11_17_NicotinePolicy_RBH_UNSMOKE_HillTimes.pdf
https://x.com/UnSmoke_CA
https://lfpress.com/sponsored/health-sponsored/how-do-we-achieve-a-smoke-free-canada-faster
https://x.com/ITCANNews/status/1836047280404599094
https://www.gtaweekly.ca/zonnic-ban-canada-retailers-smokers/
https://cqct.qc.ca/images/2024/AD_24_06_03_Zonnic_BusShelter_Imperial_Ottawa.jpg
https://ccentral.ca/imperial-tobacco-canada-launches-education-campaign-around-nicotine-pouches
https://ccentral.ca/imperial-tobacco-canada-launches-education-campaign-around-nicotine-pouches
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ringpouchesback.ca: (owner/funders undisclosed) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
  

https://www.bringpouchesback.ca/
https://cqct.qc.ca/images/2025/AD_25_06_04_CounterTopPoliticalAd_Pouches_Convenience_Burlington.png
https://www.unsmoke.ca/en/
https://cqct.qc.ca/images/2025/AD_25_00_00_BringPoucheBack_OKBA_WebSite.jpg
https://www.whois.com/whois/bringpouchesback.ca
https://x.com/UnSmoke_CA/status/1911806922199531746
https://cqct.qc.ca/images/2025/PUB_25_10_11_FiniLaBoucane_RBH_LeDevoir.jpg
https://www.unsmoke.ca/fr/
https://cqct.qc.ca/images/2025/AD_25_05_09_Unsmoke_Banner_NationalNewswatch.jpg
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Quit club: (owner/funders unknown; the only X account promoting QuitClub is bringbackpouch.ca)  
 
 

 

 

 

 

 

 

 

 

 

  

https://www.webnames.ca/whois/#!?currentDomain=quit-club.com
https://www.quit-club.com/
https://www.hilltimes.com/story/2024/09/25/the-health-minister-should-reconsider-nicotine-pouch-restrictions-quit-club/435293/
https://www.newswire.ca/news-releases/quit-club-to-federal-parties-let-us-quit-smoking--857610273.html
https://cqct.qc.ca/images/2025/MONT_25_11_20_QuitClub_BringBackPouches_TWITTER.jpg
https://www.newswire.ca/fr/news-releases/le-quit-club-s-adresse-aux-partis-federaux-arretons-de-fumer--874726150.html
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Consumer Choice Center: (affiliate of its American parent entity which is funded by the tobacco industry; 

Sun columnist Jay Goldberg acts as its “Canadian Affairs Manager”): 
 
 

https://www.tobaccotactics.org/article/consumer-choice-center/
https://cqct.qc.ca/Documents_docs/DOCU_2025/PROJ_LobbyProVap/WEB_25_07_11_ConsumerChoiceCenter_JayGoldberg.pdf
https://nationalpost.com/opinion/sabine-benoit-ottawas-nicotine-policy-is-failing-smokers
https://torontosun.com/opinion/columnists/jay-goldberg-carney-should-adopt-conservatives-position-on-nicotine-pouches
https://torontosun.com/opinion/columnists/health-canada-twists-into-pretzels-to-defy-common-sense
https://torontosun.com/news/cigarette-cessation-mark-carney-should-embrace-conservative-idea-to-help-cut-smoking

