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BRITISH AMERICAN
ToBAcCcO

= [he tobacco industry in the Americas

Consumption volume (bn) 345 306
Industry value (£ bn) 15.7 19.7
BAT volume (bn) 161 149
Other international companies (bn) 110 92
Local companies (bn) 20 19
lllicit trade (bn) o4 46
Outlets managing category / BAT direct coverage 2 mn /66% 2mn / 66%

Source: Company estimates, values in £ refer to cigarettes duty paid

A REGION WITH GROWING CONSUMER WEALTH AND INDUSTRY VALUE



— Ihe key cities match the economic power of

- BRITISH AMERICAN
some Eu ropean countries ToBACCO
® GDP $253 bn
Finland (GDP $237 bn)
GDP $390 bn
Sweden (GDP $406 bn) ®
GDP $100 bn ©
Slovakia (GDP $88 bn) GDP $201 bn
Czech Rep. (GDP $190bn)
o
GDP $120 b 03
Hungary (GDP $128bn) © GDP $388 bn
Noruay (GDP $351 br)
GDP $110 bn

Ukraine (GDP $136 bn)

Source: Cities GDP: PWC (2008E), Country GDP: World Bank (2009), Euromonitor



PALL MALL

Growth Performance vs . 2009 Volume

Driving our strategic portfolio m‘”,.;’m

TOBACCO

GDB growing 54% vs. 2009
Volume +187%

8.7 billion sticks

Volume +3%

2 billion sticks

Volume +38%

4.3 billion sticks

Volume +21%

9.5 billion sticks




Outstanding regional performance
of convertibles

CONVERTIBLES REACHING THE HIGHEST SOM OF ANY INNOVATION ACROSS THE REGION

Total Market SOM

uFeb 2011 3.5
0.8
0.4 o 0.4 0.4
Kool C&0O LS C&R Arg LS C&R Chile LS C&R Venezuela LS C&R Brazil Kool C&0O Costa
Colombia Rica

Source: Nielsen

LUCKY STRIKE GROWING THE CORE AND CONVERTIBLES SKU



— Brazil...showing consistent SOM growth

ToBAcCcO

‘ BAT CONSISTENT SOM GROWTH | UOP (£m)
(3

623.1
74.6
731 489.7
71.4 351.7
68.7
2007 2008 2008

2007 2008 2008 2010

7222

2010

REACHING 8.7% SOM (+0.5 PPS VS 2009)

a REACHING 14.0% SOM (+1.0 PPS VS 2009)

Source: Nielsen, UOP @ current rates



= Consistently strong performance

TOBACCO
1382
2010 2007 2008 2010

BAT SOM . .
Operating Margin %
64.8
37.0 36.8 37.6 39.5
TR ‘ ‘

Operating Margin per mille

ss | [ es | | 7s | | es |

Source: BAT Reports based on adjusted profit @ current rates and Nielsen

12% CAGR DESPITE LOWER VOLUME
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Mexico: 14th largest economy in the world  suns ameess

ToBACCO

i 6th largest oil producer

“ Top 10 tourist

Monterrey destination

& 15th largest in
international trade

Mexico
City

Guadalajara

@ Key demographics: - Economy:
Population: 110 Mn 35% below poverty line
21% ASU 30 “ 77% urban
50% Male / Female US$ 8.000 GDP per capita



= BAT Mexico - background

ToBAcCcO

Until 2006, delivering on financial expectations
Declining share of market, consistently year on year

In 2007 profit starts to decline

Potential faster decline In the

near future: excise increase
53.4%

Weak and fragmented portfolio 26 20/

Issues with enablers: 41.0% 59 g0s
TM&D and People 0P a5

A case for change 1997 1999 2001 2003 2005 2007

Source: Shipments



= BAT Mexico - turnaround masterplan

ToBACCO

“ Build a quality portfolio

Redefine premium
Defend and strengthen below premium leadership by reversing decline

“ Regain TM&D competitiveness

Expand /Maximise DSS and communication in POS

& High performance organization

Alignment & Leadership

2008 2009

H‘ Building

2011-2013

Sustainabl
growth

“ Turnaround “

|




BAT Mexico - TM&D competitiveness

Evolved TM&D into a competitive advantage through focus on 2 strengths:

& Expand DSS footprint improving effectiveness and efficiency of salesforce

POS served (#) 174,000 216,000

Sales through DSS (%) 45% 66%

& Improved quantity and quality of communication at POS, supporting destination portfolio

Weighted coverage
of POS communication Al 22k

s

BRITISH AMERICAN
ToOBACCO



BAT Mexico — market share
DSS outlets only

SOM CONSISTENT GROWTH SINCE Q2 2009, REACHING ALMOST 50% IN JAN 2011

49.4

47.5

46.4 46.6 467

45.9
45.6 45.6

45.1

Q1 09 Q209 Q309 Q409 Q110 Q210 Q310 Q410 Jan1ll

Source: Nielsen



== Quality portfolio - performance
~ 4 strategic brands

38% 75% Volume of BAT

DUNHILL #

Volume of BAT

40 from recent
O% % launches and

innovations

_1- 1pp +O-8pp \?sOgAPgLr\(()Wth




= BAT Mexico - profit turnaround

ToBAcCcO

OPERATING PROFIT — INDEX AS PER 2008

Actuals Index

105.3
100.0

80.0

2008 2000 2010



=— BAT Mexico — market share performance

ToBAcCcO

BAT SHOWS GROWING TREND SINCE Q4 2010

53.3

\ 38.8

36.6
347 341 341 339 339 339 g37 343 349
SOM
e Var vs
0 SPLY
'0.8 '02 '0.4‘
20 . 23 23 -20
22 o 23 23

1997 2007 2008 Q109 Q209 Q309 Q409 Q110 Q210 Q310 Q410 YTD11

Source: Nielsen



Agenda “ All?mm

TOBACCO

REGIONAL HIGHLIGHTS

MEXICO TURNAROUND

SUMMARY




i

Canada: 9" largest economy in the world
TOBACCO
& World’s second largest oll
reserves
(behind only Saudi Arabia)
& One of the world’s highest
per-capita immigration rates
Vancouver o=
Toronto | D)
& GDP per capita is $39,600 (12th world) & Population 34.3 million (est 2011)
“ Inflation 1.5% “ 81% urban / 19% rural
“  Unemployment 7.6% “27% ASU30

= 52% male



A backdrop of illicit driven market decline &

—
e — - BRITISH AMERICAN
down trading
TOTAL DOMESTIC CIGARETTE VOLUME BILLIONS Indicative retail
price index
100 Premium
354
334 75-85 VEM
30% 85 298

31.1
28.7 27.5 _
40% 0% 70-75 Budget
0
0
46% 52% 56% 61%
60%
48%
25 Micit

2003 2004 2005 2006 2007 2008 2009 2010
¥ Premium “'Value Cigarettes

Source: 2003 to 2005 Company estimate, 2006 to 2010 Nielsen Market Track CTMC Dom Cigarettes estimates (based on an 80% coverage)



= Reversing the trend in 2010

ToBACCO

IMPERIAL TOBACCO CANADA SHARE OF MARKET

55.0
54.5
54.0
53.5
53.0
52.5
52.0 1
51.5
51.0
50.5
50.0

Annual market share 53.8% 525% 51.6% 51.0% 51.6%

Source: Nielsen



— ...by rectifying our portfolio weakness
—— in VFIVI BRIT!E‘.:Bﬁr:(I:ICAN

EXERCISING PRICING POWER ON JP STANDARD JOHN PLAYER STANDARD SHARE

Share of total market

YOU'RE NOT THE ONLY ONE
SMOKIN GARETTE oF

GROSS MARGIN HAS IMPROVED BY 60%



...y rectifying our portfolio weakness
in VFIVI BRIT!?:Bﬁr:(I:ICAN

PALL MALL SUCCESSFULLY LAUNCHED — FASTEST GROWING BRAND

Share of total market

SMOKING THIS

CIGARETTE 4 - -

E L

' YOU'RE NOT S -
THE ONLY ONE ===PALL MALL Ntl.  ===PALL MALL Ont. 4.1

The smoke from a cigarette is not just
inhaled by the smoker. It becomes second- 2 8
hand smoke, which contains more than 3 - "
SDcancer-causing agents.

ealth Canada

PA{[L MALL p——
SIIIIIITIIIIF




= And rejuvenating our premium portfolio... i

ToBAccoO
IMPROVED ASU 30 RELEVANCE FOR PLAYER'S

:’ YOU'RE NOT THE ONLY ONE
ﬁ SMOKING THIS CIGARETTE

YOU'RE NOT THE ONLY ONE
SMOKING THIS CIGARETTE

Y

PACK INNOVATION | ..STABILISING SHARE

Q4 2010 Oct Nov Dec

SOM % 7.1 7.0 7.0




And rejuvenating our premium portfolio... . e

ToBAcCcO
INNOVATIVE NEW PACKAGING FOR DU MAURIER... ‘ ..STABILISING SHARE

Q4 2010 Oct Nov Dec

The smoke from a cigaretie in net jus
ivhaled by e Lmaker 1 becomes wicond

el SOM % 11.2 11.2 11.2

Hearts Caracis

gy
du MAURIER




4 of the top 5 brands

RANKING BRAND
JOHN PLAYER Standard
du MAURIER RED
PETER JACKSON
CANADIAN CLASSICS
PLAYER’S BLUE

NEXT

MACDONALD SPECIAL
EXPORTA

VICEROY

NUMBER 7

@0 00 ~N O O A WO N -

-
o

OTHER KEY BRANDS

PALL MALL
VOGUE

Source : Nielsen Market Track (C&G + Food + Dept), W/E 18 Dec. 2010

2010 - our position strengthened,

4wk dec 18 2010
12.1
11.2
9.4
8.7
7.0
5.8
5.6
4.8
4.5
4.2

2.2
1.5

BRITISH AMERICAN
ToBAcCcO



Funded through illicit recapture:

—
—— A case study for success

ILLICIT AS A % OF TOTAL DEMAND
NATIO NA L UN ARBITRE SAUVAGEMENT AGRESSE AUHOCKEY e (o

= The (Safr‘ttr |

32.7% = el gli S ——
s onrebnd %2 =1 CRIMEGANGSMOVElNON
18.5% . 87% e b 7 = TOBACCO
i Sy SMUGGLING
' Y (=
2008 2007 2008 2010 ' ARETTE SRR

FROM Q4 2009 TO Q4 2010:

% 5.5 billion sticks flowed back to the legal industry
& ITCAN captured 2.9 billion of the illicit flow back

~ Decline driven by increased enforcement and public awareness as a result of a sustained
2-year public affairs campaign supported by our retailer partners and 3rd party alliances




Executed through DSS - our competitive
advantage

We build superior availability through “Collaborative Replenishment”

We have greater battlefield visibility through face-to-face weekly coverage
We flawlessly execute targeted pricing programmes down to store level
We orchestrate “hard launches” of new offers to maximise speed and scale

We convert strong customer relationships into a profitable growth by
leveraging our Expansion “Partners for Growth” programme

...and our cost base for DSS is now on a par with wholesale



=— A word on regulation...

ToBAcCcO

75% GHW'’s due end 2011 - subject to consultation

Our strategy caters for this, not withstanding a potential challenge

Increased illicit trade awareness leads to less tax increases

Tax increases in 2011 only in New Brunswick & Manitoba accounting
for less than 10% of our business
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BAT Americas - summary

ToBAcCcO

CONTINUED OVERALL GROWTH MOMENTUM

CONTINUED SUCCESS IN OUR FOCUS AREAS

DRIVEN BY INNOVATION AND DIRECT DISTRIBUTION

DRIVEN BY STRONG COST MANAGEMENT AND LEVERAGING SCALE

DRIVEN BY FIRST CLASS PEOPLE

SUPPORTED BY ECONOMIC RECOVERY AMD GROWING PROSPERITY




